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 Notes : 1. All question are compulsory 

 2. All questions carry equal marks. 
 

    

1. a) Explain the characteristics of Industrial market. 

 

8 

 b) State the difference business market versus consumer market. 

 

8 

  OR 

 

 

 c) Explain the types of Industrial market & classification of industrial goods. 

 

16 

2. a) Explain the types of Buying situation. 

 

8 

 b) State the participants in the business buying process. 

 

8 

  OR 

 

 

 c) Explain the buying process & factors influencing business buying process. 

 

16 

3. a) Explain the factors influencing on institutional buyers. 

 

8 

 b) Explain the decision making process of government Buyers. 

 

8 

  OR 

 

 

 c) Explain the participants of government buying process & factors influencing on 

government buyer. 

 

16 

4. a) Explain the price characteristics of reseller market. 

 

8 

 b) Explain the factors influencing in Reseller buying process. 

 

8 

  OR 

 

 

 c) State the buying decision of resellers. 

 

16 

5.  Write short notes:  

  a) Analysis of Industrial market. 
 

4 

  b) Meaning of business buyers. 
 

4 

  c) Characteristics of institutional market. 
 

4 

  d) Characteristics of resellers market 4 

  ********  
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_____________________________________________________________________ 

 ÔãîÞã¶ãã :- 1.  ÔãÌãÃ ¹ãÆÎ¶ã Ôããñ¡ãäÌã¥ãñ ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããèÞããè ÌãõãäÎãÓ›¿ãñ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããè ‚ãããä¥ã „¹ã¼ããñØ¾ã ãäÌã¹ã¥ããè ¾ãã¦ããèË ¹ãŠÀ‡ãŠ ãäÌãÎãª ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããèÞãñ ¹ãÆ‡ãŠãÀ ÔããâØãî¶ã ‚ããõ²ããñãäØã‡ãŠ ÌãÔ¦ãìÞãñ ÌãØããê‡ãŠÀ¥ã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) ŒãÀñªãè ‚ãÌãÔ©ããÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) Ì¾ãã¹ããÀãè ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñ¦ããèË ÔãÖ¼ããØããè¦Ìã ãäÌãÎãª ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã ‚ãããä¥ã Ì¾ãã¹ããÀãè ŒãÀñªãèªãÀãÞ¾ãã Ìã¦ãÃ¥ãî‡ãŠãèÌãÀ ¹ãÆ¼ããÌã ¹ãã¡¥ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) ÔãâÔ©ãã¦½ã‡ãŠ ŒãÀñªãèªãÀãÌãÀ ¹ãÆ¼ããÌã ¹ãã¡¥ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ÎããÔã‡ãŠãè¾ã ŒãÀñªãèªãÀãÞããè ŒãÀñªãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ÎããÔã‡ãŠãè¾ã ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñ¦ããèË ÔãÖ¼ããØããè Üã›‡ãŠ ‚ãããä¥ã ÎããÔã‡ãŠãè¾ã ŒãÀñªãèªãÀãÌãÀ ¹ãÆ¼ããÌã ¹ãã¡¥ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ¹ãî¶ããäÌãÃ‰ãñŠ¦¾ããÞ¾ãã ºãã•ããÀ¹ãñŸñ¦ããèË ½ãìÊ¾ã ÌãõãäÎãÓ›¿ãñ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ¹ãì¶ããäÌãÃ‰ãñŠ¦¾ããÞ¾ãã ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñËã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¥ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ¹ãì¶ããäÌãÃ‰ãñŠ¦¾ããÞããè ŒãÀñªãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã ãäÌãÎãª ‡ãŠÀã. 

 

16 

5.  ãä›¹ãã ãäËÖã.  

  ‚ã) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããèÞãñ ãäÌãÎËñÓã¥ã 

 

4 

  ºã) Ì¾ãã¹ããÀãè ŒãÀñªãèªãÀãÞãã ‚ã©ãÃ. 

 

4 

  ‡ãŠ) ÔãâÔ©ãã¦½ã‡ãŠ ºãã•ããÀ¹ãñŸñÞããè ÌãõãäÎãÓ›¿ãñ 

 

4 

  ¡) ¹ãî¶ããäÌãÃ‰ãñŠ¦¾ããÞ¾ãã ºãã•ããÀ¹ãñŸñÞããè ÌãõãäÎãÓ›¿ãñ 

 

4 

  ***********  
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 ÔãîÞã¶ãã†ú :- 1.  Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãñŠ Øãì¥ã Ôã½ãã¶ã Öõý 

 

    

1. ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ ‡ãŠãè ãäÌãÎãñÓã¦ãã†ú Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ †Ìãâ „¹ã¼ããñØ¾ã ºãã•ããÀ ƒÔã‡ãŠã ‚ãâ¦ãÀ ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ ‡ãñŠ ¹ãÆ‡ãŠãÀ †Ìãâ ‚ããõ²ããñãäØã‡ãŠ ÌãÔ¦ãì ‡ãŠã (Product) ÌãØããê‡ãŠÀ¥ã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

2. ‚ã) ŒãÀñªãè ‚ãÌãÔ©ãã ‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) Ì¾ãã¹ããÀãè ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã ½ãò ÔãÖ¼ããØããè¦Ìã ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã †Ìãâ Ì¾ãã¹ããÀãè ŒãÀñªãèªãÀãñ‡ãñŠ ‚ããÞãÀ¥ã¹ãÀ ¹ãÆ¼ããÌã ‡ãŠÀ¶ãñÌããËñ ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý  

 

16 

3. ‚ã) ÔãâÔ©ãã¦½ã‡ãŠ ŒãÀñªãèªãÀ¹ãÀ ¹ãÆ¼ããÌã ‡ãŠÀ¶ãñÌããËñ ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ÎããÔã‡ãŠãè¾ã ŒãÀñªãèªãÀ‡ãŠãè ŒãÀñªãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ÎããÔã‡ãŠãè¾ã ŒãÀñªãè ¹ãÆãä‰ãŠ¾ããñ½ãò ÔãÖ¼ããØããè ‡ãŠãÀ‡ãŠ †Ìãâ ÎããÔã‡ãŠãè¾ã ŒãÀñªãèªãÀãñ¹ãÀ ¹ãÆ¼ããÌã ¡ãË¶ãñÌããËñ Üã›‡ãŠ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

4. ‚ã) ¹ãî¶ããäÌãÃ‰ãñŠ¦ãã ‡ãñŠ ºãã•ããÀ ½ãò ½ãìÊ¾ã ãäÌãÎãñÓã¦ãã†ú Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã ‡ãŠãñ ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ãñÌããËñ ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ¹ãî¶ããäÌãÃ‰ãñŠ¦ãã ‡ãŠãè ŒãÀñªãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý 

 

16 

5.  Ôãâàãñ¹ã ½ãò ãäËãäŒã¾ãñý  

  ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ ‡ãŠã ãäÌãÎËñÓã¥ãý 

 

4 

  ºã) Ì¾ãã¹ããÀãè ŒãÀñªãèªãÀ‡ãŠã ‚ã©ãÃ 

 

4 

  ‡ãŠ) ÔãâÔ©ãã¦½ã‡ãŠ ºãã•ããÀ¹ãñŸ ‡ãŠãè ãäÌãÎãñÓã¦ãã†úý 

 

4 

  ¡) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸ ‡ãŠãè ãäÌãÎãñÓã¦ãã†úý 

 

4 

  ***********  
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