Bachelor of Commerce (B. Comm-Il1) Fifth Semester
BCOM356 — Marketing Management (Industrial Marketing)

P.Pages: 3 GUG/W/18/918
Time : Three Hours ‘|l|||‘(|)||‘|!|||1‘||‘lll|| |l|| Max. Marks : 80

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Define Industrial Marketing. State classification of Industrial Goods. 8
b)  Discuss the types of Industrial Market. 8

OR
c)  Distinguish between industrial market and consumer market. 16
2. a) Explain the factors influencing buying process. 8
b)  State the types of Buying Situation. 8

OR
c) Define Buying Process. Explain factors influencing business buying process. 16
3. a) Describe the decision making process of institutional buyers. 8
b)  Explain the buying decision of Government buyers. 8

OR
c)  Write the concept of government market. Explain major influencing factors of 16

government buyers.

4. a)  State the characteristics of Reseller Market. 8
b)  Write the buying decision of Reseller. 8
OR

c)  Explain the functions and features of Reseller buying process. 16

5. Write in short.
a) Industrial Market. 4
b) Buyers attitude. 4
c) Government Market. 4
d) Define Resellers Market. 4
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