
GUG/W/18/918 1 P.T.O 

 

Bachelor of Commerce (B. Comm-III) Fifth Semester 
BCOM356 – Marketing Management (Industrial Marketing) 

 

P. Pages : 3 GUG/W/18/918 

Time : Three Hours Max. Marks : 80 

_____________________________________________________________________ 

 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 

 

    

1. a) Define Industrial Marketing. State classification of Industrial Goods. 

 

8 

 b) Discuss the types of Industrial Market. 
 

OR 
 

8 

 c) Distinguish between industrial market and consumer market. 

 

16 

2. a) Explain the factors influencing buying process. 

 

8 

 b) State the types of Buying Situation. 
 

OR 
 

8 

 c) Define Buying Process. Explain factors influencing business buying process. 

 

16 

3. a) Describe the decision making process of institutional buyers. 

 

8 

 b) Explain the buying decision of Government buyers. 
 

OR 
 

8 

 c) Write the concept of government market. Explain major influencing factors of 

government buyers. 

 

16 

4. a) State the characteristics of Reseller Market. 

 

8 

 b) Write the buying decision of Reseller. 

 

OR 

 

8 

 c) Explain the functions and features of Reseller buying process. 

 

16 

5.  Write in short. 

 

 

  a) Industrial Market. 

 

4 

  b) Buyers attitude. 

 

4 

  c) Government Market. 

 

4 

  d) Define Resellers Market. 

 

************** 

4 

 

*0719* 



GUG/W/18/918 2 

 

Bachelor of Commerce (B. Comm-III) Fifth Semester 
BCOM356 – Marketing Management (Industrial Marketing) 

 

Time : Three Hours Max. Marks : 80 
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 ÔãîÞã¶ãã :- 1. ÔãÌãÃ ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÍ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸñÞããè Ì¾ããŒ¾ãã ÔããâØãî¶ã ‚ããõ²ããñãäØã‡ãŠ ÌãÔ¦ãîÞãñ ÌããäØãÃ‡ãŠÀ¥ã ‡ãŠÀã. 

 

8 

 ºã) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããèÞ¾ãã ¹ãÆ‡ãŠãÀãºããºã¦ã ÞãÞããÃ ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããè ‚ãããä¥ã ØãÆãÖ‡ãŠ ãäÌã¹ã¥ããè¦ããèÊã ¹ãŠÀ‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñÊãã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¥ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ŒãÀñªãè ‚ãÌãÔ©ããâÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñÞããè Ì¾ããŒ¾ãã ÔããâØãî¶ã Ì¾ãã¹ããÀãè ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñÌãÀ ¹ãÆ¼ããÌã ¹ãã¡¥ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãñŠ¦¾ããâÞ¾ãã ŒãÀñªãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãñÞãñ Ìã¥ãÃ¶ã ‡ãŠÀã. 

 

8 

 ºã) ÔãÀ‡ãŠãÀãè ‰ãñŠ¦¾ããÞãñ ŒãÀñªãè ãä¶ã¥ãÃ¾ã Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ÔãÀ‡ãŠãÀãè ãäÌã¹ã¥ããèÞããè Ôãâ‡ãŠÊ¹ã¶ãã ãäÊãÖã. ÔãÀ‡ãŠãÀãè ‰ãñŠ¦¾ããâ¶ãã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¥ããÀñ ¹ãÆ½ãìŒã Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸñÞããè ÌãõãäÍãÓ›¿ãñ ãäÌãÍãª ‡ãŠÀã. 

 

8 

 ºã) ¹ãì¶ããäÌãÃ‰ãñŠ¦¾ããâÞãñ ŒãÀñªãè ãä¶ã¥ãÃ¾ã ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñÞãñ ‡ãŠã¾ãÃ Ìã ÌãõãäÍãÓ›¿ãñ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5.  ©ããñ¡‡ã‹¾ãã¦ã ãäÊãÖã. 

 

 

  ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸ 

 

4 

  ºã) ØãÆãÖ‡ãŠãâÞããè ¹ãÆÌãð¦¦ããè 

 

4 

  ‡ãŠ) ÔãÀ‡ãŠãÀãè ãäÌã¹ã¥ããè 

 

4 

  ¡) ¹ãî¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸñÞããè Ì¾ããŒ¾ãã. 

 

********************* 

4 
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ Ööý 

 2. Ôã¼ããè ¹ãÆÍ¶ããò ‡ãŠãñ Ôã½ãã¶ã ‚ãâ‡ãŠ Öõý 

 

    

1. ‚ã) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããè ‡ãŠãè ¹ããäÀ¼ããÓãã ºã¦ãÊãã‡ãŠÀ ‚ããõ²ããñãäØã‡ãŠ ÌãÔ¦ãî ‡ãŠã ÌããäØãÃ‡ãŠÀ¥ã ‡ãŠãèãä•ã†ý 

 

8 

 ºã) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããè ‡ãñŠ ¹ãÆ‡ãŠãÀãò ¹ãÀ ÞãÞããÃ ‡ãŠãèãä•ã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ‚ããõ²ããñãäØã‡ãŠ ãäÌã¹ã¥ããè †Ìãâ ØãÆãÖ‡ãŠ ãäÌã¹ã¥ããè ½ãò ¹ãŠÀ‡ãŠ Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

16 

2. ‚ã) Ì¾ãã¹ããÀ ‰ãŠ¾ã ¹ãÆãä‰ãŠ¾ãã¹ãÀ ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ãñÌããÊãñ ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

8 

 ºã) ŒãÀñªãè ‚ãÌãÔ©ãã ‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã ‡ãŠãè ¹ããäÀ¼ããÓãã ºã¦ãÊãã‡ãŠÀ Ì¾ãã¹ããÀãè ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã¹ãÀ ¹ãÆ¼ããÌã ¡ãÊã¶ãñÌããÊãñ ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

16 

3. ‚ã) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãñŠ¦ãã ‡ãñŠ ‰ãŠ¾ã ŒãÀñªãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã ‡ãŠã Ìã¥ãÃ¶ã ‡ãŠãèãä•ã†ý 

 

8 

 ºã) ÔãÀ‡ãŠãÀãè ‰ãñŠ¦ãã ‡ãñŠ ŒãÀñªãè ãä¶ã¥ãÃ¾ã Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ÔãÀ‡ãŠãÀãè ãäÌã¹ã¥ããè‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ãäÊããäŒã†ý ÔãÀ‡ãŠãÀãè ‰ãñŠ¦ãã ‡ãŠãñ ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ãñÌããÊãñ ¹ãÆ½ãìŒã ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

16 

4. ‚ã) ¹ãì¶ããäÌãÃÃ‰ãñŠ¦ãã ãäÌã¹ã¥ããè ‡ãŠãè ãäÌãÍãñÓã¦ãã†ú ãäÌãÍãª ‡ãŠãèãä•ã†ý 

 

8 

 ºã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ŒãÀñªãè ãä¶ã¥ãÃ¾ã ãäÊããäŒã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã ‡ãñŠ ‡ãŠã¾ãÃ †Ìãâ ãäÌãÍãñÓã¦ãã†ú Ô¹ãÓ› ‡ãŠãèãä•ã†ý 

 

16 

5.  Ôãâàãñ¹ã ½ãò ãäÊããäŒã†ý 

 

 

  ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸ 

 

4 

  ºã) ØãÆãÖ‡ãŠ ¹ãÆÌãð¦¦ããè 

 

4 

  ‡ãŠ) ÔãÀ‡ãŠãÀãè ºãã•ããÀ¹ãñŸ 

 

4 

  ¡) ¹ãî¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸ ‡ãŠãè ¹ããäÀ¼ããÓãã 

 

********************* 

4 
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