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_____________________________________________________________________ 

 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Explain the nature of Personal selling. 

 

8 

 b) Discuss the personal selling in marketing Mix. 

 

8 

  OR 

 

 

 c) What is mean by sales management environment state its importance. 

 

16 

2. a) Explain types of sales organization. 

 

8 

 b) State the functions of management of sales. 

 

8 

  OR 

 

 

 c) Define the 'Sales Management Position'. Explain its nature & Advantages. 

 

16 

3. a) Explain the selection process of salesforce.  

 

8 

 b) Explain the responsibilities of supervisor. 

 

8 

  OR 

 

 

 c) What is compensating and controlling sales personnel? State its need. 

 

16 

4. a) Discuss the nature & scape of marketing Research. 

 

8 

 b) State the objectives of marketing Research. 

 

8 

  OR 

 

 

 c) What is meant by market research? Explain its function & importance. 

 

16 

5.  Answer in brief:  

  a) The dimension of sales management. 

 

4 

  b) Objectives of sales organization. 

 

4 

  c) Features of sales control and cost analysis. 

 

4 

  d) Concept of sales promotions. 
 

4 

  *********  
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 ÔãîÞã¶ãã :- 1.  ÔãÌãÃ ¹ãÆÎ¶ã ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) Ìãõ¾ããä‡ã‹¦ã‡ãŠ ãäÌã‰ãŠãèÞãñ ÔÌãÁ¹ã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ãä½ãÑã ãäÌã¹ã¥ã¶ãã¦ã Ìãõ¾ããä‡ã‹¦ã‡ãŠ ãäÌã‰ãŠãè ÞãÞããÃ ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ãäÌã‰ãŠãè Ì¾ãÌãÔ©ãã¹ã¶ã Ìãã¦ããÌãÀ¥ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ¦¾ããÞãñ ½ãÖ¦Ìã ÔããâØãã. 

 

16 

2. ‚ã) ãäÌã‰ãŠ¾ã ÔãâÜã›¶ãñÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ãäÌã‰ãŠ¾ã Ì¾ãÌãÔ©ãã¹ã¶ããÞãñ ‡ãŠã¾ãÃ ÔããâØãã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) `ãäÌã‰ãŠãè Ì¾ãÌãÔ©ãã¹ã¶ããÞãñ Ô©ãã¶ã` Ì¾ããŒ¾ãã ²ãã ‚ãããä¥ã ¦¾ããÞãñ ÔÌãÁ¹ã Ìã ¹ãŠã¾ãªñ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) ãäÌã‰ãŠãè Ôã½ãìÖãÞããè ãä¶ãÌã¡ ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ¹ã¾ãÃÌãñàã‡ãŠãÞ¾ãã •ãºããºãªãÅ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ¼ãÀ¹ããƒÃ ‚ãããä¥ã ãäÌã‰ãŠãè ‡ãŠ½ãÃÞããÀãè ãä¶ã¾ãâ¨ã¥ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ¦¾ããÞ¾ãã ØãÀ•ãã ÔããâØãã. 

 

16 

4. ‚ã) ãäÌã¹ã¥ããè ÔãâÎããñ£ã¶ããÞãñ ÔÌãÁ¹ã Ìã ãäÌãÔ¦ããÀãÞããè ÞãÞããÃ ‡ãŠÀã. 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ÔãâÎããñ£ã¶ããÞãñ „ªáªñÎã ÔããâØãã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ãäÌã¹ã¥ããè ÔãâÎããñ£ã¶ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ¦¾ããÞãñ ‡ãŠã¾ãÃ Ìã ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5.  ©ããñ¡‡ã‹¾ãã¦ã „¦¦ãÀñ ãäËÖã.  

  ‚ã) ãäÌã‰ãŠãè Ì¾ãÌãÔ©ãã¹ã¶ã ‚ãã‡ãŠãÀ½ãã¶ã. 4 

  ºã) ãäÌã‰ãŠ¾ã ÔãâÜã›¶ãñÞãñ „ªáªñÎã 4 

  ‡ãŠ) ãäÌã‰ãŠãè ãä¶ã¾ãâ¨ã¥ã ‚ãããä¥ã ŒãÞãÃ ãäÌãÎËñÓã¥ããÞãñ ÌãõãäÎãÓ›¿ãñ. 4 

  ¡) ãäÌã‰ãŠãè ÔãâÌã£ãÃ¶ããÞããè Ôãâ‡ãŠÊ¹ã¶ãã. 

 

4 

  ***********  
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 ÔãîÞã¶ãã†ú :- 1.  Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõý 

 

    

1. ‚ã) Ì¾ããä‡ã‹¦ãØã¦ã ãäÌã‰ãŠ¾ã ‡ãñŠ ÔÌãÁ¹ã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã¥ã ½ãò Ì¾ããä‡ã‹¦ãØã¦ã ãäºã‰ãŠãè ¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäºã‰ãŠãè ‡ãñŠ ¹ãÆºãâ£ã¶ã ‡ãñŠ Ìãã¦ããÌãÀ¥ã ‡ãŠã ‡ã‹¾ãã ‚ããÎã¾ã Öõ? „Ôã‡ãñŠ ½ãÖ¦Ìã ºã¦ãËãƒÃ¾ãñý 

 

16 

2. ‚ã) ãäÌã‰ãŠ¾ã ÔãâÜãŸ¶ã ‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ãäÌã‰ãŠ¾ã Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãñŠ ‡ãŠã¾ãÃ ãäÌãÓãª ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) `ãäºã‰ãŠãè ‡ãñŠ ¹ãÆºãâ£ã¶ã ãäÔ©ã¦ããè` ‡ãŠãñ ¹ããäÀ¼ãããäÓã¦ã ‡ãŠãèãä•ã¾ãñý ‚ããõÀ „Ôã‡ãñŠ Ëã¼ã ‚ããõÀ ÔÌãÁ¹ã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

3. ‚ã) ãäÌã‰ãŠ¾ã Ôã½ãîÖ ‡ãŠãè Þã¾ã¶ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ¹ã¾ãÃÌãñàã‡ãŠ ‡ãŠãè ãä•ã½½ãñªããäÀ¾ããâ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ¹ãî¦ããê ‚ããõÀ ãäÌã‰ãŠãè ‡ãŠ½ããê ãä¶ã¾ãâ¨ã¥ã Ôãñ ‡ã‹¾ãã ‚ããÍã¾ã Öõ? „Ôã‡ãŠãè •ãÁÀ¦ã ºã¦ãËãƒÃ¾ãñý 

 

16 

4. ‚ã) ºãã•ããÀ¹ãñŸ ÔãâÎããñ£ã¶ã ‡ãñŠ ÔÌãÁ¹ã †Ìãâ Ì¾ãã¹ã‡ãŠ¦ãã ‡ãŠãè ÞãÞããÃ ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ÔãâÎããñ£ã¶ã ‡ãñŠ „ªáªñÎã ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ºãã•ããÀ¹ãñŸ ÔãâÎããñ£ã¶ã Ôãñ ‡ã‹¾ãã ‚ããÎã¾ã Öõý „Ôã‡ãñŠ ‡ãŠã¾ãÃ †Ìãâ ½ãÖ¦Ìã ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý 

 

16 

5.  Ôãâàãñ¹ã ½ãò „¦¦ãÀ ãäËãäŒã¾ãñý  

  ‚ã) ãäºã‰ãŠãè ‡ãñŠ ¹ãÆºãâ£ã¶ã ‡ãñŠ ‚ãã¾ãã½ãý 4 

  ºã) ãäÌã‰ãŠ¾ã ÔãâÜã›¶ã ‡ãñŠ „ªáªñÎãý 4 

  ‡ãŠ) ãäºã‰ãŠãè ‡ãñŠ ãä¶ã¾ãâ¨ã¥ã †Ìãâ ËãØã¦ã ãäÌãÎËñÓã¥ã ‡ãŠãè ãäÌãÎãñÓã¦ãã†úý 4 

  ¡) ãäÌã‰ãŠ¾ã ÔãâÌã£ãÃ¶ã ‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ããý 

 

4 

  ***********  
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