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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Discuss the history of Advertising.  

 

8 

 b) State the role of Advertising in the marketing mix. 

 

8 

  OR 

 

 

 c) Write meaning, purpose and functions of Advertising. 

 

16 

2. a) Explain DAGMAR approach of Advertising. 

 

8 

 b) State the Advertising objectives. 

 

8 

  OR 

 

 

 c) Write the concept and methods of Advertising Budget.  

 

16 

3. a) State the role of Advertising media. 

 

8 

 b) Write the merits and demerits of Direct mail of Advertising media. 

 

8 

  OR 

 

 

 c) Explain the types of Advertising media. 

 

16 

4. a) State the features of Advertising research. 

 

8 

 b) Explain the scope of internet Advertising. 

 

8 

  OR 

 

 

 c) Discuss the structure and functions of an Advertising agency. 

 

16 

5.  Write short note.  

  a) Ethical aspects of Advertising. 

 

4 

  b) Advertising campaign  

 

4 

  c) Print media. 

 

4 

  d) Effective Advertising. 

 

4 

  *********  
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 ÔãîÞã¶ãã :- 1.  ÔãÌãÃ ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) •ããÖãèÀã¦ããèÞãã ƒãä¦ãÖãÔã ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã ¾ãã½ã£¾ãñ •ããÖãèÀã¦ããèÞããè ¼ãîãä½ã‡ãŠã ÔããâØãã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) •ããÖãèÀã¦ããèÞãã ‚ã©ãÃ, Öñ¦ãì ‚ãããä¥ã ‡ãŠã¾ãÃ ãäËÖã. 

 

16 

2. ‚ã) •ããÖãèÀã¦ããèÞãã DAGMAR ª ðÓ›ãè‡ãŠãñ¥ã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) •ããÖãèÀã¦ããèÞãñ „ãäªáªÓ›¿ãñ ÔããâØãã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) •ããÖãèÀã¦ããèÞãñ ‚ãâªã•ã¹ã¨ã‡ãŠãÞããè Ôãâ‡ãŠÊ¹ã¶ãã Ìã ¹ã£ª¦ããè ãäËÖã. 

 

16 

3. ‚ã) •ããÖãèÀã¦ã ½ãã£¾ã½ããÞããè ¼ãîãä½ã‡ãŠã ÔããâØãã. 

 

8 

 ºã) ©ãñ› ½ãñË •ããÖãèÀã¦ããèÞãñ ½ãã£¾ã½ããÞãñ Øãì¥ã Ìã ªãñÓã ãäËÖã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) •ããÖãèÀã¦ã ½ãã£¾ã½ããÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) •ããÖãèÀã¦ããèÞãñ ÔãâÎããñ£ã¶ããÞãñ Ëàã¥ã ÔããâØãã. 

 

8 

 ºã) ƒâ›À¶ãñ› •ããÖãèÀã¦ããèÞããè Ì¾ãã¹¦ããè Ô¹ãÓ› ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) •ããÖãèÀã¦ã ÔãâÔ©ãñÞãã ‚ãã‡ãŠãÀ Ìã ‡ãŠã¾ãÃ ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

16 

5.  ãä›¹ãã ãäËÖã.  

  ‚ã) •ããÖãèÀã¦ããèÞãã ‡ãŠã¾ãªñãäÌãÓã¾ã‡ãŠ ÒÓ›ãè‡ãŠãñ¥ã. 

 

4 

  ºã) •ããÖãèÀã¦ããèÞãã ¹ãÆÞããÀ. 

 

4 

  ‡ãŠ) œã¹ããèË ½ãã£¾ã½ã 

 

4 

  ¡) ¹ãÆ¼ããÌããè •ããÖãèÀã¦ã 4 

  **********  
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 ÔãîÞã¶ãã†ú :- 1.  Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÎ¶ã ‡ãŠãñ Ôã½ãã¶ã ‚ãâ‡ãŠ Öõý 

 

    

1. ‚ã) ãäÌã—ãã¹ã¥ã ‡ãŠã ƒãä¦ãÖãÔã ¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã†ý 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã ½ãò ãäÌã—ãã¹ã¥ã ‡ãŠãè ¼ãîãä½ã‡ãŠã ºã¦ããƒ†ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÌã—ãã¹ã¥ã ‚ã©ãÃ, „ªáªñÎã †Ìãâ ‡ãŠã¾ãÃ ãäËãäŒã†ý 

 

16 

2. ‚ã) ãäÌã—ãã¹ã¥ã ‡ãŠã DAGMAR ªðÓ›ãè‡ãŠãñ¥ã Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

8 

 ºã) ãäÌã—ãã¹ã¥ã ‡ãñŠ „ªáªñÎã ºã¦ããƒ†ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÌã—ãã¹ã¥ã ‚ãâªã•ã¹ã¨ã‡ãŠ ‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã †Ìãâ ¹ã£ª¦ããè¾ãã ãäËãäŒã†ý 

 

16 

3. ‚ã) ãäÌã—ãã¹ã¥ã ½ãã£¾ã½ã‡ãŠãè ¼ãîãä½ã‡ãŠã ºã¦ããƒ†ý 

 

8 

 ºã) ãäÔã²ãã ½ãñË ãäÌã—ãã¹ã¥ã ½ãã£¾ã½ã ‡ãñŠ Øãì¥ã †Ìãâ ªãñÓã ãäËãäŒã†ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÌã—ãã¹ã¥ã ½ãã£¾ã½ã ‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

16 

4. ‚ã) ãäÌã—ãã¹ã¥ã ÔãâÎããñ£ã¶ã ‡ãñŠ Ëàã¥ã ºã¦ããƒ†ý 

 

8 

 ºã) ƒâ›À¶ãñ› ãäÌã—ãã¹ã¶ã ‡ãŠãè Ì¾ãã¹ã‡ãŠ ÔÌãÁ¹ã Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ÔãâÔ©ãã ‡ãŠã ‚ãã‡ãŠãÀ †Ìãâ ‡ãŠã¾ãÃ¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã†ý 

 

16 

5.  ãä›¹ã¥ã ãäËãäŒã†ý  

  ‚ã) ãäÌã—ãã¹ã¥ã ‡ãŠã ‡ãŠã¶ãì¶ããäÌãÓã½ã ÒÓ›ãè‡ãŠãñ¥ãý 

 

4 

  ºã) ãäÌã—ãã¹ã¥ã ‡ãŠã ¹ãÆÞããÀý 

 

4 

  ‡ãŠ) œã¹ããèË ½ãã£¾ã½ã 

 

4 

  ¡) ¹ãÆ¼ããÌãÎããèË ãäÌã—ãã¹ã¥ã 4 

  **********  
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