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BCOM237A - Marketing Management-Advertising Management
P. Pages : 3 GUG/S/19/894

Time : Three Hours |‘!Im!)I”LI"lIiIHIz”I‘ |l|| Max. Marks : 80

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the Role of advertising in the marketing mix. 8
b)  Narrate the importance of Advertising in marketing communication. 8

OR
c) Discuss the various types of Advertising. 16
2. a) Explain Advertising plan and its objectives. 8
b)  Write the process of advertising Budget. 8

OR
c) Explain the concept of marketing strategy and situation analysis. 16
3. a) Explain the Role of media in Advertising. 8
b)  Evaluate "The important of media in advertising'. 8

OR
c) Evaluate the External media and Internal media of Advertising. 16
4. a) What is mean by measuring Advertising effectiveness? Explain its importance. 8
b)  Explain the selection of advertising Agency. 8

OR
c) Explain in details the structure and functions of an advertising agency. 16

5. Write in short.

a) Ethical aspects of Advertising. 4
b) Advertising objectives. 4
c) Media scheduling. 4
d) Internet Advertising. 4
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