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 Notes : 1. All questions are compulsory. 
 2. All questions carry equal marks. 

 

    

1. a) Explain the Role of  advertising in the marketing mix. 
 

8 

 b) Narrate the importance of Advertising in marketing communication. 

 
OR 

 

8 

 c) Discuss the various types of Advertising. 
 

16 

2. a) Explain Advertising plan and its objectives. 
 

8 

 b) Write the process of advertising Budget. 
 

OR 

 

8 

 c) Explain the concept of marketing strategy and situation analysis. 

 

16 

3. a) Explain the Role of media in Advertising. 
 

8 

 b) Evaluate 'The important of media in advertising'. 
 

OR 

 

8 

 c) Evaluate the External  media and Internal media of Advertising. 

 

16 

4. a) What is mean by measuring Advertising effectiveness? Explain its importance. 

 

8 

 b) Explain the selection of advertising Agency. 
 

OR 

 

8 

 c) Explain in details the structure and functions of an advertising agency. 
 

16 

5.  Write in short. 

 

 

  a) Ethical aspects of Advertising. 

 

4 

  b) Advertising objectives. 
 

4 

  c) Media scheduling. 
 

4 

  d) Internet Advertising. 
 

4 

  **********  
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 ÔãîÞã¶ãã :- 1.  ÔãÌãÃ ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ãä½ãÑã¥ãã¦ã •ãããäÖÀã¦ããèÞããè ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ÔãâªÎãñÌãÖ¶ãã¦ã •ãããäÖÀã¦ããèÞãñ ½ãÖ¦Ìã ãäÌãÎãª ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) •ãããäÖÀã¦ããèÞ¾ãã ãäÌããä¼ã¶¶ã ¹ãÆ‡ãŠãÀãÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

16 

2. ‚ã) •ãããäÖÀã¦ã ãä¶ã¾ããñ•ã¶ã ‚ãããä¥ã ¦¾ããÞãñ „ªáªñÎã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) •ãããäÖÀã¦ã ‚ãâªã•ã¹ã¨ã‡ãŠãÞããè ¹ãÆã ä‰ãŠ¾ãã ÔããâØãã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ãäÌã¹ã¥ã¶ã Ì¾ãìÖÀÞã¶ãã ‚ãããä¥ã Ì¾ãìÖÀÞã¶ãã¦½ã‡ãŠ ¹ããäÀãäÔ©ã¦ããèÞãñ ãäÌãÎËñÓã¥ã Ô¹ãÓ› ‡ãŠÀã.  

 

16 

3. ‚ã) •ãããäÖÀã¦ããè½ã£¾ãñ ½ãã£¾ã½ããâÞããè ¼ãîã ä½ã‡ãŠã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) '•ãããäÖÀã¦ããè½ã£¾ãñ ½ãã£¾ã½ããâÞãñ ½ãÖ¦Ìã' ½ãìÊ¾ã½ãã¹ã¶ã ‡ãŠÀã.  

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ºããäÖØãÃ¦ã †Ìãâ ‚ãâ¦ãØãÃ¦ã •ãããäÖÀã¦ããè ½ãã£¾ã½ããâÞãñ ½ãîÊ¾ã½ãã¹ã¶ã ‡ãŠÀã.  

 

16 

4. ‚ã) •ãããäÖÀã¦ããèÞ¾ãã ¹ãÆ¼ããÌããäÎãË¦ãñÞãñ ½ãã¹ã¶ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ÛããÞãñ ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã.  

 

8 

 ºã) •ãããäÖÀã¦ã ÔãâÔ©ãñÞããè ãä¶ãÌã¡ Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) •ãããäÖÀã¦ã ÔãâÔ©ãñÞããè ÀÞã¶ãã Ìã ‡ãŠã¾ãÃ ÔããäÌãÔ¦ãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5.  ©ããñ¡‡ã‹¾ãã¦ã ãäËÖã.  

  ‚ã) •ãããäÖÀã¦ããèÞããè ¶ããèã ä¦ã Ôãâã äÖ¦ãã 4 

  ºã) •ãããäÖÀã¦ããèÞãñ „ãäªáªÓ›¿ãñ 4 

  ‡ãŠ) ½ãã£¾ã½ã ½ããØãÃ ãä¶ã£ããÃÀ¥ã (Advertising scheduling). 4 

  ¡) ƒâ›À¶ãñ› •ããÖãèÀã¦ã 

 

************* 

4 
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãŠãñ Ôã½ãã¶ã ‚ãâ‡ãŠ Öõý 

 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ãä½ãÑã ½ãò ãäÌã—ãã¹ã¶ã ‡ãŠãè ¼ãîã ä½ã‡ãŠã Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ÔãâªñÎãÌãÖ¶ã ½ãò ãäÌã—ãã¹ã¶ã ‡ãŠã ½ãÖ¦Ìã ãäÌãÎãª ãä‡ãŠãä•ã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ‡ãñŠ ãäÌããä¼ã¶¶ã ¹ãÆ‡ãŠãÀãñ¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã†ý 

 

16 

2. ‚ã) ãäÌã—ãã¹ã¶ã ãä¶ã¾ããñ•ã¶ã †Ìãâ „Ôã‡ã ñŠ „ªáªñÎã Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ‚ãâªã•ã¹ã¨ã‡ãŠ (Budget) ‡ãŠãè ¹ãÆã ä‰ãŠ¾ãã ºã¦ãËãƒÃ†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã¹ã¥ã¶ã Ì¾ãìÖÀÞã¶ãã †Ìãâ Ì¾ãìÖÀÞã¶ãã¦½ã‡ãŠ ãäÔ©ã¦ããè ãäÌãÎËñÓã¥ã Ô¹ãÓ› ãä‡ãŠãä•ã†ý  

 

16 

3. ‚ã) ãäÌã—ãã¹ã¶ã ½ãò ½ãã£¾ã½ããò (Media) ‡ãŠãè ¼ãîã ä½ã‡ãŠã Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

8 

 ºã) 'ãäÌã—ãã¹ã¶ã ½ãñ ½ãã£¾ã½ããñ ‡ãŠã ½ãÖ¦Ìã' ½ãìÊ¾ã½ãã¹ã¶ã ãä‡ãŠãä•ã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ºããäÖØãÃ¦ã †Ìãâ ‚ãâ¦ãØãÃ¦ã ãäÌã—ãã¹ã¶ã ½ãã£¾ã½ã ‡ãŠã ½ãîÊ¾ã½ãã¹ã¶ã ãä‡ãŠãä•ã†ý 

 

16 

4. ‚ã) ãäÌã—ãã¹ã¶ã ¹ãÆ¼ããÌããäÎãË¦ãã ½ãã¹ã¶ã ‡ã‹¾ãã Öõ? „Ôã‡ãŠã ½ãÖ¦Ìã Ô¹ãÓ› ãä‡ãŠãä•ã†ý  

 

8 

 ºã) 'ãäÌã—ãã¹ã¶ã ÔãâÔ©ãã ‡ãŠã Þã¾ã¶ã' Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ÔãâÔ©ãã ‡ãŠãè ÀÞã¶ãã †Ìãâ ‡ãŠã¾ãÃ ãäÌãÔ¦ããÀ Ôãñ Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

16 

5.  Ôãâàãñ¹ã ½ãò ãäËãäŒã†ý  

  ‚ã) ãäÌã—ãã¹ã¶ã ‡ãŠãè ãä¶ã¦ããèÔãâã äÖ¦ãã 4 

  ºã) ãäÌã—ãã¹ã¶ã ‡ãñŠ „ªáªñÎã 4 

  ‡ãŠ) ½ãã£¾ã½ã ½ããØãÃ ãä¶ã£ããÃÀ¥ã (Advertising Scheduling) 4 

  ¡) ƒâ›À¶ãñ› ãäÌã—ãã¹ã¶ã  

 

4 

  ***************  

 



GUG/S/19/894 4 
 

 


