B.Com. (C.B.C.S. Pattern) Sem-III
UCA3EMS - Marketing Management (Advertising Management)

P. Pages: 3 GUG/S/19/10670
Time : Three Hours L Max. Marks : 80

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the role of Advertisement in marketing mix. 8
b)  Explain the functions of Advertising. 8
OR
c)  State the various types of Advertising. 16
2. a) State the Advertising Budget. 8
b)  Explain the different methods of Advertising Budget. 8
OR
c)  What is mean by Advertising Planning. Explain its process. 16
3. a) Explain the different types of Advertising media. 8
b)  Write the merits & demerits of Advertising media. 8
OR
c)  Explain the planning & role of Advertising media. 16
4. a) Whatis mean by Advertising Research. 8
b)  State the different methods of Advertising Research. 8
OR
c)  State the Parameter of measuring Advertising Effectiveness. 16
5. Write short notes.
a)  Ethical Aspects of Advertising. 4
b) DAGMAR Approach. 4
c)  Advertising decisions. 4
d) Internet Advertising. 4
S
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