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_____________________________________________________________________ 

 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Explain the role of Advertisement in marketing mix. 

 

8 

 b) Explain the functions of Advertising. 

 

8 

  OR  

 c) State the various types of Advertising. 

 

16 

2. a) State the Advertising Budget. 

 

8 

 b) Explain the different methods of Advertising Budget. 

 

8 

  OR  

 c) What is mean by Advertising Planning. Explain its process.  

 

16 

3. a) Explain the different types of Advertising media. 

 

8 

 b) Write the merits & demerits of Advertising media. 

 

8 

  OR  

 c) Explain the planning & role of Advertising media.  

 

16 

4. a) What is mean by Advertising Research. 

 

8 

 b) State the different methods of Advertising Research. 

 

8 

  OR  

 c) State the Parameter of measuring Advertising Effectiveness. 

 

16 

5.  Write short notes. 

 

 

 a) Ethical Aspects of Advertising.  

 

4 

 b) DAGMAR Approach. 

 

4 

 c) Advertising decisions.  

 

4 

 d) Internet Advertising. 

 

4 

  ********  
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 ÔãîÞã¶ãã :- 1.  ÔãÌãÃ ¹ãÆÎ¶ã Ôããñ¡ãäÌã¥ãñ ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ãä½ãÑã¥ãã¦ã •ãããäÖÀã¦ããèÞããè ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) •ãããäÖÀã¦ããèÞããè ‡ãŠã¾ãÃ ÔããäÌãÔ¦ãÀ ÔããâØãã. 

 

8 

  ãä‡ãâŠÌãã  

 ‡ãŠ) •ãããäÖÀã¦ããèÞãñ ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀ ãäÌãÎãª ‡ãŠÀã. 

 

16 

2. ‚ã) •ãããäÖÀã¦ããèÞãñ ‚ãâªã•ã¹ã¨ã‡ãŠ ãäÌãÎãª ‡ãŠÀã. 

 

8 

 ºã) •ãããäÖÀã¦ã ‚ãâªã•ã¹ã¨ã‡ãŠãÞ¾ãã ãäÌããäÌã£ã ¹ã£ª¦ããèÞãñ Ô¹ãÓ›ãè‡ãŠÀ¥ã ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã  

 ‡ãŠ) •ãããäÖÀã¦ããèÞãñ ãä¶ã¾ããñ•ã¶ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ¦ããèÞããè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) •ãããäÖÀã¦ã ½ãã£¾ã½ããÞãñ ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀ ÔããäÌãÔ¦ãÀ ÔããâØãã. 

 

8 

 ºã) •ãããäÖÀã¦ã ½ãã£¾ã½ããÞãñ Øãì¥ã-ªãñÓã ãäËÖã. 

 

8 

  ãä‡ãâŠÌãã  

 ‡ãŠ) •ãããäÖÀã¦ã ½ãã£¾ã½ããÞãñ ãä¶ã¾ããñ•ã¶ã Ìã ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) •ãããäÖÀã¦ã ÔãâÎããñ£ã¶ã ½Ö¥ã•ãñ ‡ãŠã¾ã?  

 

8 

 ºã) •ãããäÖÀã¦ã ÔãâÎããñ£ã¶ããÞ¾ãã ãäÌããäÌã£ã ¹ã£ª¦ããè ãäÌãÎãª ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã  

 ‡ãŠ) •ãããäÖÀã¦ããèÞããè ¹ãÆ¼ããÌãÎããèË¦ãã ½ãã¹ã¶ããÞãã ½ãã¹ãªâ¡ ãäÌãÎãª ‡ãŠÀã. 

 

16 

5.  ãä›¹ãã ãäËÖã 

 

 

 ‚ã) •ãããäÖÀã¦ããèÞãã ¶ãõãä¦ã‡ãŠ ‚ãã¾ãã½ã. 

 

4 

 ºã) DAGMAR Approach (ÒÓ›ãè‡ãŠãñ¶ã). 

 

4 

 ‡ãŠ) •ãããäÖÀã¦ããèÞãã ãä¶ã¥ãÃ¾ã.  

 

4 

 ¡) ‚ããâ¦ãÀ•ããß (Internet) •ãããäÖÀã¦ã. 

 

4 

  **********  
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

  2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõý 

 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ãä½ãÑã ½ãò ãäÌã—ãã¹ã¶ã ‡ãŠãè ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý  

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ‡ãñŠ ‡ãŠã¾ãÃ ÔããäÌãÔ¦ãÀ ºã¦ããƒÃ¾ãñý  

 

8 

  ‚ã©ãÌãã  

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ‡ãñŠ ãäÌããä¼ã¸ã ¹ãÆ‡ãŠãÀ ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý  

 

16 

2. ‚ã) ãäÌã—ãã¹ã¶ã ‡ãŠã ‚ãâªã•ã¹ã¨ã‡ãŠ ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý  

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ‚ãâªã•ã¹ã¨ã‡ãŠ ‡ãñŠ ãäÌããä¼ã¸ã ¹ã£ª¦ããè‚ããñ ‡ãŠã Ô¹ãÓ›ãè‡ãŠÀ¥ã ãä‡ãŠãä•ã¾ãñý  

 

8 

  ‚ã©ãÌãã  

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ãä¶ã¾ããñ•ã¶ã Ôãñ ‡ã‹¾ãã ¦ãã¦¹ã¾ãÃ Öõ? „Ôã‡ãŠãè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý  

 

16 

3. ‚ã) ãäÌã—ãã¹ã¶ã ½ãã£¾ã½ã ‡ãñŠ ãäÌããä¼ã¸ã ¹ãÆ‡ãŠãÀ ÔããäÌãÔ¦ãÀ ºã¦ããƒÃ¾ãñý  

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ½ãã£¾ã½ã ‡ãñŠ Øãì¥ã-ªãñÓã ºã¦ããƒÃ¾ãñý  

 

8 

  ‚ã©ãÌãã  

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ½ãã£¾ã½ã ‡ãŠã ãä¶ã¾ããñ•ã¶ã †Ìãâ „Ôã‡ãŠãè ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý  

 

16 

4. ‚ã) ãäÌã—ãã¹ã¶ã ÔãâÎããñ£ã¶ã Ôãñ ‡ã‹¾ãã ¦ãã¦¹ã¾ãÃ Öõý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ÔãâÎããñ£ã¶ã ‡ãŠãè ãäÌããä¼ã¸ã ¹ã£ª¦ããè¾ããú ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã  

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ‡ãŠãè ¹ãÆ¼ããÌãÎããèË¦ãã ½ãã¹ã¶ã ‡ãŠã ½ãã¹ãªâ¡ (Parameter) ãäÌãÎãª ãä‡ãŠãä•ã¾ãñý  

 

16 

5.  ãä›¹ã¥ããè ãäËŒããè¾ãñý  

 

 

 ‚ã) ãäÌã—ãã¹ã¶ã ‡ãŠã ¶ãõãä¦ã‡ãŠ ‚ãã¾ãã½ãý  

 

4 

 ºã) DAGMAR Approach (ÒãäÓ›‡ãŠãñ¶ã) 

 

4 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ãä¶ã¥ãÃ¾ãý  

 

4 

 ¡) ‚ããâ¦ãÀ•ããË (Internet) ãäÌã—ãã¹ã¶ãý  

 

4 

  *********  
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