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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Explain the meaning of channel of distribution and its function. 

 

8 

 b) State the factors Influencing channel of distribution. 

 

8 

  OR 

 

 

 c) Write the definition channel of distribution & Explain the various kinds of distributing 

industrial Goods. 

 

16 

2. a) Explain the objective and Importance of Advertisement. 

 

8 

 b) State Merits and Demerits of Advertisement. 

 

8 

  OR 

 

 

 c) Explain the concepts of Advertising Agencies. And its function. 

 

16 

3. a) Write the objective of sales forecasting. 

 

8 

 b) Explain the factors influencing to sales forecasting. 

 

8 

  OR 

 

 

 c) Discuss about in details Technique & Importance of sales forecasting. 

 

16 

4. a) Explain the concepts of product & New product development process. 

 

8 

 b) Write the stages of product life cycle. 8 

  OR 

 

 

 c) Explain the meaning of product and state the Importance of Product Innovation. 

 

16 

5.  Write in short.  

  a) Factors of selection of a proper channel. 4 

  b) Techniques of Advertisement. 4 

  c) Buyer's Intention limits. 4 

  d) Growth of product life cycle. 4 

  *********  
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 Ôã îÞã¶ãã : - 1.  ÔãÌãÃ ¹ãÆÎ¶ã ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ. 

 2.  ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãî¥ã ‚ããÖñ¦ã. 
 

    

1. ‚ã) ÌãÔ¦ãî ãäÌã¦ãÀ¥ããÞãã ‚ã©ãÃ Ìã ¦¾ããÞããè ‡ãŠã¾ãó Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ÌãÔ¦ãî ãäÌã¦ãÀ¥ã ½ããØããÃËã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ÌãÔ¦ãî ãäÌã¦ãÀ¥ããÞããè Ì¾ããŒ¾ãã ãäËÖî¶ã ‚ããõ²ããñØããè‡ãŠ ÌãÔ¦ãî ãäÌã¦ãÀ¥ããÞãñ ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) •ããÖãèÀã¦ããèÞãñ „ãäªáªÓ›ñ Ìã ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) •ããÖãèÀã¦ããèÞãñ ¹ãŠã¾ãªñ-¦ããñ›ñ ãäÌãÓãª ‡ãŠÀã. 8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) •ããÖãèÀã¦ã ÔãâÔ©ãñÞããè Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ‡ãŠÂ¶ã ¦¾ããÞããè ‡ãŠã¾ãó ãäËÖã. 

 

16 

3. ‚ã) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ããÞããè „ãäªáªÓ›ñ ãäËÖã. 

 

8 

 ºã) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ããËã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ããÀñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ããÞããè ¦ãâ¨ã Ìã ½ãÖ¦Ìã ÔããäÌãÔ¦ãÀ ãäËÖã. 

 

16 

4. ‚ã) „¦¹ããª Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ‡ãŠÂ¶ã ¶ããäÌã¶ã ÌãÔ¦ãî ãäÌã‡ãŠãÔããÞããè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ÌãÔ¦ãî ãä•ãÌã¶ã Þã‰ãŠãÞ¾ãã ‚ãÌãÔ©ãã ãäËÖã. 8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) „¦¹ããª Þãã ‚ã©ãÃ Ô¹ãÓ› ‡ãŠÂ¶ã ¦¾ããÞãñ ½ãÖ¦Ìã ‚ãããä¥ã „¦¹ããª ¶ããäÌã¶ããè‡ãŠÀ¶ã ãäÌãÓãª ‡ãŠÀã. 

 

16 

5.  ©ããñ¡‡ã‹¾ãã¦ã ãäËÖã.  

  ‚ã) ¾ããñØ¾ã ãäÌã¦ãÀ¥ã ½ããØããÃÞ¾ãã ãä¶ãÌã¡ãèÞãñ Üã›‡ãŠ. 4 

  ºã) •ããÖãèÀã¦ããèÞããè ¦ãâ¨ãñ. 4 

  ‡ãŠ) ŒãÀñªãèªãÀãÞ¾ãã Öñ¦ãî ½ã¾ããÃªã. 4 

  ¡) „¦¹ããª •ããèÌã¶ã Þã‰ãŠãÞããè Ìãð£ªãè. 4 

  **************  
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 ÔãîÞã¶ãã†ú :- 1.  Ôã¼ããè ¹ãÆÎ¶ã ‚ããÌãÎ¾ã‡ãŠ Öö ý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãŠãñ Ôã½ãã¶ã Øãî¥ã Öõ ý 
 

    

1. ‚ã) ÌãÔ¦ãî ãäÌã¦ãÀ¥ã ‡ãŠã ‚ã©ãÃ ‚ããõÀ ‡ãŠã¾ãÃ Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñ ý 

 

8 

 ºã) ÌãÔ¦ãî ãäÌã¦ãÀ¥ã ½ããØããó ‡ãŠãñ ¹ãÆ¼ããÌããè¦ã ‡ãŠÀ¶ãñÌããËñ Üã›‡ãŠ Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñ ý 8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ÌãÔ¦ãî ãäÌã¦ãÀ¥ã ‡ãŠãè Ì¾ããŒ¾ãã ãäËŒããè¾ãñ ‚ããõÀ ÌãÔ¦ãî ãäÌã¦ãÀ¶ã‡ãñŠ ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñ ý 

 

16 

2. ‚ã) ãäÌã—ãã¹ã¶ã ‡ãñŠ „ªáªñÎã ‚ããõÀ ½ãÖ¦Ìã Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñ ý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ‡ãñŠ Ëã¼ã †Ìãâ½ã Öããä¶ãâ¾ãã ãäÌãÓãª ãä‡ãŠ•ããè¾ãñ ý 8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ÔãâÔ©ãã‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ‡ãŠÀ‡ãñŠ „Ôã‡ãŠãè ‡ãŠã¾ãó ãäËŒããè¾ãñ ý 

 

16 

3. ‚ã) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ã‡ãŠãè „ãäªáªÓ›ñ ãäËŒããè¾ãñ ý 

 

8 

 ºã) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ã‡ãŠãñ ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ãñÌããËñ Üã›‡ãŠ Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñ ý 8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ã‡ãñŠ ¦ãâ¨ã ‚ããõÀ ½ãÖ¦Ìã ãäÌãÔ¦ããÀÔãñ ãäËŒããè¾ãñ ý 

 

16 

4. ‚ã) „¦¹ããª Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ‡ãŠÀ‡ãñŠ ¶ãƒÃ ÌãÔ¦ãî ãäÌã‡ãŠãÔã‡ãŠãè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñ ý 

 

8 

 ºã) ÌãÔ¦ãî •ããèÌã¶ã Þã‰ãŠ ‡ãŠãè ‚ãÌãÔ©ãã¾ãñ ãäËŒããè¾ãñ ý 8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) „¦¹ããª ‡ãŠã ‚ã©ãÃ Ô¹ãÓ› ‡ãŠÀ‡ãñŠ „Ôã‡ãñŠ ½ãÖ¦Ìã ‚ããõÀ „¦¹ããª ¶ããäÌã¶ããè‡ãŠÀ¥ã ãäÌãÓãª ãä‡ãŠ•ããè¾ãñ ý 

 

16 

5.  Ôãâãäàã¹¦ã ½ãñ ãäËŒããè¾ãñ ý  

  ‚ã) ¾ããñØ¾ã ãäÌã¦ãÀ¥ã ½ããØãÃ Þãî¶ã¶ãñ ‡ãñŠ Üã›‡ãŠ ý 4 

  ºã) ãäÌã—ãã¹ã¶ã ‡ãŠãè ¦ãâ¨ãñ ý 4 

  ‡ãŠ) ŒãÀñªãèªãÀ ‡ãŠãè Öñ¦ãî ½ã¾ããÃªã ý 4 

  ¡) „¦¹ããª •ããèÌã¶ã Þã‰ãŠ ½ãñ Ìãð£ªãè ý 

 

4 

  **************  
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