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Time : Three Hours

Max. Marks : 80

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the meaning of channel of distribution and its function.
b)  State the factors Influencing channel of distribution.

OR

c)  Write the definition channel of distribution & Explain the various kinds of distributing

industrial Goods.
2. a) Explain the objective and Importance of Advertisement.
b)  State Merits and Demerits of Advertisement.
OR
c)  Explain the concepts of Advertising Agencies. And its function.
3. a)  Write the objective of sales forecasting.
b)  Explain the factors influencing to sales forecasting.
OR
c)  Discuss about in details Technique & Importance of sales forecasting.
4. a) Explain the concepts of product & New product development process.

b)  Write the stages of product life cycle.
OR

c) Explain the meaning of product and state the Importance of Product Innovation.

5. Write in short.
a) Factors of selection of a proper channel.
b) Techniques of Advertisement.
c) Buyer's Intention limits.
d) Growth of product life cycle.
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