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Notes : 1.  All questions are compulsory.

1 a)  Explain the functions of marketing in India.
b)  Discuss the pre-independence marketing in Indian.
OR
c)  Write the importance of marketing in favour of manufacturer and consumer.
2 a)  Discuss the concept and importance of consumer behaviour.
b)  Explain the phycological factors on consumer behaviour.
OR
c¢)  What is meant by buying motives? Explain the social factors of buying motives.
3 a)  Write the objectives of price policies.
b)  Discuss the significance of price policies.
OR
c)  Elaborate the factors which influencing on pricing decision.
4 a)  State the importance of packing in marketing.
b)  Explain the features of Branding.
OR
c¢)  Explain the causes which discourage the use of branding.
5. Write short note:
a) Marketing nature.
b) Characteristics of consumer hehaviour.
c) Notes on pricing policies.
d) Function of packing.
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2. All questions carry equal marks.
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