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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks.  
 

    

1. a) Explain the functions of marketing in India. 

 

8 

 b) Discuss the pre-independence marketing in Indian. 

 

8 

  OR 

 

 

 c) Write the importance of marketing in favour of manufacturer and consumer. 

 

16 

2. a) Discuss the concept and importance of consumer behaviour. 

 

8 

 b) Explain the phycological factors on consumer behaviour. 

 

8 

  OR 

 

 

 c) What is meant by buying motives? Explain the social factors of buying motives. 

 

16 

3. a) Write the objectives of price policies. 

 

8 

 b) Discuss the significance of price policies. 

 

8 

  OR 

 

 

 c) Elaborate the factors which influencing on pricing decision. 

 

16 

4. a) State the importance of packing in marketing. 

 

8 

 b) Explain the features of Branding. 

 

8 

  OR 

 

 

 c) Explain the causes which discourage the use of branding. 

 

16 

5.  Write short note: 
 

 

  a) Marketing nature. 

 

4 

  b) Characteristics of consumer hehaviour. 

 

4 

  c) Notes on pricing policies. 

 

4 

  d) Function of packing. 4 

  ***********  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÎ¶ã Ôããñ¡ãäÌã¥ãñ ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 
 

    

1. ‚ã) ¼ããÀ¦ãã¦ããèË ãäÌã¹ã¥ã¶ããÞãñ ‡ãŠã¾ãó Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ÔÌããâ¦ã¨¾ã¹ãìÌãÃ ¼ããÀ¦ããè¾ã ãäÌã¹ã¥ã¶ã ÞãÞããÃ ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) „¦¹ããª‡ãŠãâÞ¾ãã ‚ãããä¥ã ØãÆãÖ‡ãŠãâÞ¾ãã ÒÓ›ãè¶ãñ ãäÌã¹ã¥ã¶ããÞãñ ½ãÖ¦Ìã ãäËÖã. 

 

16 

2. ‚ã) „¹ã¼ããñ‡ã‹¦ãã Ìã¦ãÃ¥ãì‡ãŠ Ôãâ‡ãŠÊ¹ã¶ãã ‚ãããä¥ã ½ãÖ¦Ìã ¾ããÞããè ÞãÞããÃ ‡ãŠÀã. 

 

8 

 ºã) ØãÆãÖ‡ãŠ Ìã¦ãÃ¥ãî‡ãŠãèÌãÀ ¹ããäÀ¥ãã½ã ‡ãŠÀ¥ããÀñ ½ãã¶ãÔããè‡ãŠ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ‰ãŠ¾ã ¹ãÆñÀ¥ãã ½Ö¥ã•ãñ ‡ãŠã¾ã? ‰ãŠ¾ã ¹ãÆñÀ¥ããÞãñ Ôãã½ãããä•ã‡ãŠ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) ½ãîÊ¾ã £ããñÀ¥ããâÞããè „ãäªáªÓ›ñ ãäËÖã. 

 

8 

 ºã) ½ãîÊ¾ã £ããñÀ¥ããÞãñ ½ãÖ¦Ìã ÞãÞããÃ ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ½ãîÊ¾ã ãä¶ã¥ãÃ¾ããÌãÀ ¹ããäÀ¥ãã½ã ‡ãŠÀ¥ããÀñ Üã›‡ãŠ ÔããäÌãÔ¦ãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ãäÌã¹ã¥ã¶ãã¦ã ÔãâÌãñÓ›¶ããÞãñ ½ãÖ¦Ìã ÔããâØãã. 

 

8 

 ºã) ãäÞã¶Öãâ‡ãŠ¥ããÞãñ ÌãõãäÎãÓ›¿ãñ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ãäÞã¶Öãâ‡ãŠ¶ããËã Ö¦ããñ¦ÔãããäÖ¦ã ‡ãŠÀ¥ããÀãè ‡ãŠãÀ¥ãñ ãäÌãÎãª ‡ãŠÀã. 

 

16 

5.  ãä›¹ãã ãäËÖã. 

 

 

  ‚ã) ãäÌã¹ã¥ã¶ããÞãñ ÔÌãÁ¹ã 

 

4 

  ºã) ØãÆãÖ‡ãŠ Ìã¦ãÃ¥ãî‡ãŠãèÞãñ ÌãõãäÎãÓ›¿ãñ. 

 

4 

  ‡ãŠ) ½ãîÊ¾ã £ããñÀ¥ã 

 

4 

  ¡) ÔãâÌãñÓ›¥ããÞãñ ‡ãŠã¾ãÃ 

 

4 

  *************  
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 Ôã îÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÎ¶ããñ ‡ãñŠ Øãì¥ã Ôã½ãã¶ã Öõý 
 

    

1. ‚ã) ¼ããÀ¦ã ½ãò ãäÌã¹ã¥ã¶ã ‡ãñŠ ‡ãŠã¾ãó Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

 ºã) ÔÌãã¦ãâ¨¾ã¹ãìÌãÃ ¼ããÀ¦ããè¾ã ãäÌã¹ã¥ã¶ã ‡ãŠãè ÞãÞããÃ ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) „¦¹ããª‡ãŠ ‚ããõÀ ØãÆãÖ‡ãŠãò‡ãŠãè ÒãäÓ›Ôãñ ãäÌã¹ã¥ã¶ã ‡ãŠã ½ãÖ¦Ìã ãäËãäŒã¾ãñý 

 

16 

2. ‚ã) ØãÆãÖ‡ãŠ ‚ããÞãÀ¥ã ‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã †Ìãâ ½ãÖ¦Ìã ‡ãŠãè ÞãÞããÃ ‡ãŠãèãä•ã¾ãñý 

 

8 

 ºã) ØãÆãÖ‡ãŠ ‚ããÞãÀ¥ã¹ãÀ ¹ããäÀ¥ãã½ã ‡ãŠÀ¶ãñÌããËãè ½ãã¶ããäÔã‡ãŠ Üã›‡ãŠ ‡ãŠãè ÞãÞããÃ ‡ãŠãèãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ‰ãŠ¾ã ¹ãÆñÀ¥ãã Ôãñ ‡ã‹¾ãã ‚ããä¼ã¹ãÆã¾ã Öõ? ‰ãŠ¾ã ¹ãÆñÀ¥ãã ‡ãñŠ Ôãã½ãããä•ã‡ãŠ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠãèãä•ã¾ãñý 

 

16 

3. ‚ã) ½ãîÊ¾ã ¶ããèãä¦ã ‡ãñŠ „ªáªñÎã ãäËãäŒã¾ãñý 

 

8 

 ºã) ½ãîÊ¾ã ¶ããèãä¦ã ‡ãñŠ ½ãÖ¦Ìã ÞãÞããÃ ‡ãŠãèãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ½ãîÊ¾ã ãä¶ã¥ãÃ¾ã¹ãÀ ¹ããäÀ¥ãã½ã ‡ãŠÀ¶ãñÌããËñ ‡ãŠãÀ‡ãŠ ÔããäÌãÔ¦ãÀ Ô¹ãÓ› ‡ãŠãèãä•ã¾ãñý 

 

16 

4. ‚ã) ãäÌã¹ã¥ã¶ã ½ãò ÔãâÌãñÓ›¶ã ‡ãŠã ½ãÖ¦Ìã ºã¦ãËãƒ¾ãñý 

 

8 

 ºã) ãäÞã¶Öã‡ãâŠ¶ã ‡ãŠãè ãäÌãÎãñÓã¦ãã†ú Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ãäÞã¶Öãâ‡ãŠ¶ã ‡ãŠãñ Ö¦ããñ¦ÔãããäÖ¦ã ‡ãŠÀ¶ãñÌããËñ ‡ãŠãÀ‡ãŠ ãäÌãÎãª ‡ãŠãèãä•ã¾ãñý 

 

16 

5.  Ôãâàãñ¹ã ½ãò ãäËãäŒã¾ãñý 

 

 

  ‚ã) ãäÌã¹ã¥ã¶ã ‡ãñŠ ÔÌãÁ¹ã 

 

4 

  ºã) ØãÆãÖ‡ãŠ ‚ããÞãÀ¥ã ‡ãŠãè ãäÌãÎãñÓã¦ãã†úý 

 

4 

  ‡ãŠ) ½ãîÊ¾ã ãä¶ã¦ããèý 

 

4 

  ¡) ÔãâÌãñÓ›¥ã ‡ãñŠ ‡ãŠã¾ãÃý 

 

4 

  *************  
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